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“A brand is not what you say it is, it’s what they say it is.” — Marty Neumeier

FITS T TAMIA:

w9 (Value)

Jfeg (Personality)
wifeeel (Experience)
iR (Consistency)
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Il Key Questions:

o SITHI T, (oMM, Slag FI?
o ORI (PN TR T HI?

Tool Tips:
Use Google Analytics, Facebook Audience Insights, 3t Survey Form
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e Nike — Motivational
e Apple — Elegant & Innovative
e Coca-Cola — Friendly & Joyful
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1. Logo: 3=, 12w, 3 AR [Cot
2. Color Palette: x—of5 172 36 T TSI I 2 FCH
3. Typography: TCo3 &= I FITed Jfeg 2™ I3

Pro Tip:
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Consistency builds Trust.
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~~ Social Tools:
Use Canva, Buffer, Notion, or Meta Business Suite
for scheduling and design consistency.
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